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Marketing: An Introduction is intended for use in undergraduate Principles of Marketing courses. It is also
suitable for those interested in learning more about the fundamentals of marketing.
 
This best-selling, brief text introduces marketing through the lens of creating value for customers.
 
With engaging real-world examples and information,  Marketing: An Introduction  shows students how
customer value–creating it and capturing it–drives every effective marketing strategy.

The Twelfth Edition reflects the latest trends in marketing, including new coverage on online, social media,
mobile, and other digital technologies.

MyMarketingLab for Marketing: An Introduction is a total learning package. MyMarketingLab is an online
homework, tutorial, and assessment program that truly engages students in learning. It helps students better
prepare for class, quizzes, and exams–resulting in better performance in the course–and provides educators a
dynamic set of tools for gauging individual and class progress.

This program will provide a better teaching and learning experience–for you and your students.

Improve Results with MyMarketingLab: MyMarketingLab delivers proven results in helping students●

succeed and provides engaging experiences that personalize learning.

Guide Student’s Learning: The text’s active and integrative “Road to Learning Marketing” presentation●

helps students learn, link, and apply major concepts.

Encourage Students to Apply Concepts: A practical marketing-management approach provides in-depth,●

real-life examples and stories that engage students with basic marketing concepts and bring the marketing
journey to life.
Cover New Marketing Trends and Technology: Every chapter of this edition features revised and●

expanded discussions on the explosive impact of exciting new marketing technologies.

Note: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content.
If you would like to purchase both the physical text and MyMarketingLab search for ISBN-10:
0133763528/ISBN-13: 9780133763522. That package includes ISBN-10: 0133451275/ISBN-13:
9780133451276 and ISBN-10: 0133455122/ISBN-13: 9780133455120.
MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.

Note: MyMarketingLab is not a self-paced technology and should only be purchased when required by an
instructor.
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From reader reviews:

Shirley Dildy:

Nowadays reading books become more than want or need but also get a life style. This reading addiction
give you lot of advantages. The huge benefits you got of course the knowledge the actual information inside
the book in which improve your knowledge and information. The data you get based on what kind of book
you read, if you want have more knowledge just go with knowledge books but if you want sense happy read
one having theme for entertaining such as comic or novel. Typically the Marketing: An Introduction (12th
Edition) is kind of book which is giving the reader unforeseen experience.

Johnnie Santiago:

This Marketing: An Introduction (12th Edition) is brand-new way for you who has attention to look for some
information because it relief your hunger info. Getting deeper you in it getting knowledge more you know or
else you who still having small amount of digest in reading this Marketing: An Introduction (12th Edition)
can be the light food to suit your needs because the information inside this kind of book is easy to get by
anyone. These books create itself in the form which is reachable by anyone, sure I mean in the e-book type.
People who think that in e-book form make them feel sleepy even dizzy this guide is the answer. So there is
not any in reading a guide especially this one. You can find what you are looking for. It should be here for a
person. So , don't miss that! Just read this e-book sort for your better life as well as knowledge.

Athena Thornton:

Publication is one of source of information. We can add our understanding from it. Not only for students but
in addition native or citizen require book to know the revise information of year for you to year. As we know
those publications have many advantages. Beside we add our knowledge, could also bring us to around the
world. Through the book Marketing: An Introduction (12th Edition) we can get more advantage. Don't
someone to be creative people? To become creative person must love to read a book. Only choose the best
book that ideal with your aim. Don't become doubt to change your life with this book Marketing: An
Introduction (12th Edition). You can more attractive than now.

Sharon Hafer:

Reading a book make you to get more knowledge from it. You can take knowledge and information from
your book. Book is prepared or printed or descriptive from each source this filled update of news. On this
modern era like now, many ways to get information are available for an individual. From media social just
like newspaper, magazines, science guide, encyclopedia, reference book, book and comic. You can add your
understanding by that book. Are you ready to spend your spare time to spread out your book? Or just looking
for the Marketing: An Introduction (12th Edition) when you essential it?
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